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How do paid subscription business services affect your SHORT-TERM financial goals and

. . . . . . L ol How have paid subscription services impacted your ability to manage your monthly/yearly budget o ° .
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economic implications of subscription-based services on e e Tt S policymakers.

low-income households, shedding light on potential challenges in e S h oy e One's ability to achieve financial independence, goals and
how it affects their purchasing power, investing and retirement e oyon ey e o S objectives can be affected by financial illiteracy, low
abilities, and other opportunities for this demographic group. The 0o o:xs income, and subscription overuse.

findings of this research will have practical implications for ﬂh : E e 48% of responders report feelings of subscription fatigue.
subscription service providers, policymakers, and consumer - F ® ouside Y o e Responders perceive subscriptions as a contributor to the

advocacy groups. The study aims to contribute to a more inclusive o wealth gap and strongly agree that some form of business
and equitable understanding of the subscription-driven business regulation is necessary.

model. — : : e Most responders do not perceive subscriptions as
Subscription Business Models Survey Results Analyzing the Data affordable for their income level.
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the payments)
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There are three basic types of paywalls: informed financial decisions.
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